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# 1  A R E  W E  M I N D F U L  
T E C H N O L O G Y  U S E R S ?

– M A R C  W E I S E R
“The most profound technologies are those that 
disappear. They weave themselves into the fabric 
of everyday life until they are indistinguishable 
from it.” 
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• Technology integration 
into our daily live 
• on personal, 
environmental and 
infrastructural level
http://www.rathenau.nl/en/publications/publication/intimate-
technology-the-battle-for-our-body-and-behaviour.html
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C H A L L E N G E S ?
H O W  T O  D E S I G N  S E A M L E S S  L E A R N I N G  
S U P P O R T  I N  T E L  S PA C E S ?
R E S E A R C H  A N D  D E S I G N  C H A L L E N G E :
• Formal and informal learning;  
• Personalized and social learning;  
• Across time; locations, social contexts 
• Combined use of multiple device 
types; 
• Physical and digital worlds 
• Multiple learning tasks knowledge 
synthesis

Scaling Processes
MOOC: Coursera, edX, OpenLearn,  
Futurlearn, yOUlearn
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28context indicators ...
29reflection amplifiers ...
• Most indicators correlated 
positively and significantly with 
the grades and can be used as 
predictors 
• Responsiveness is the best 
grade predictor 
• Widgets scores from the first 
half are better grade predictors 
than those from the second half
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WEARABLE EXPERIENCE FOR KNOWLEDGE-INTENSIVE TRAINING
Methodology 
What is Wearable Experience?
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 The Wearable Experience training methodology aims to 
provide an innovative learning method that is based on the 
idea of capturing the experience of an expert and enabling 
trainees to wear it while re-enacting, thus giving the trainee 
access to the tacit knowledge of the expert and enabling 
master-apprentice knowledge sharing.
Capture Re-enact Evaluate
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Hardware 
design
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• Enhance expertise development with structured 
information research processes 
• Personalised reflection prompts and Learning 
Analytics enhance SRL with new indicators 
• Video and sensor-based feedback enhances 
understanding and learning of complex 21st 
century skills 
• Agile learning can enhance ownership and 
engagement towards learning outcomes as also 
offer new opportunities for formative assessment
T H A N K  Y O U  !
M . M .  S P E C H T
P R O F.  D R .  M A R C U S  S P E C H T  
W E LT E N  I N S T I T U T E   
R E S E A R C H  C E N T R E  F O R  L E A R N I N G ,  T E A C H I N G  A N D  T E C H N O L O G Y   
O P E N  U N I V E R S I T E I T  N E D E R L A N D  
M A R C U S . S P E C H T @ O U . N L  
T W I T T E R ,  F L I C K R ,  FA C E B O O K :  M A R C U S P E C H T
